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	In this assessment you will have opportunities to provide evidence against the following criteria. 
Indicate the page numbers where the evidence can be found.




	Criteria reference
	To achieve the criteria the evidence must show that the learner is able to:
	
	Task no.
	
	Evidence

	P1, M1, D1
	(P1) describe structures and techniques of television advertisements with some appropriate use of subject terminology
(M1) explain structures and techniques of television advertisements with reference to detailed illustrative examples and with generally correct use of subject terminology
(D1) comprehensively explain structures and techniques of television advertisements with elucidated examples and consistently using subject terminology correctly
	
	1
	
	Video Commentary, Script

	P2, M2, D2
	(P2) originate and develop an idea for a television advertisement working within appropriate conventions and with some assistance
(M2)  originate and develop an idea for a television advertisement showing some imagination and with only occasional assistance
(D2)  originate and develop an idea for a television advertisement showing creativity and flair and working independently to professional expectations
	
	2
	
	Pitch Presentation, Notes, Diagrams, Production Logs, Scripts, Shooting Schedules, Concept Art, Story Boards

	P3, M3, D3
	(P3) produce a television advertisement working within appropriate conventions and with some assistance
(M3)  produce a television advertisement to a good technical standard showing some imagination and with only occasional assistance
(D3)  produce a television advertisement to a technical quality that reflects near professional standards, showing creativity and flair and working independently to professional expectations
	
	3
	
	Video Advert

	P4, M4, D4
	(P4) comment on own television advertisement production work with some appropriate use of subject terminology.
(M4) explain own television advertisement production work with reference to detailed illustrative examples and generally correct use of subject terminology
(D4) critically evaluate own television advertisement production work in the context of professional practice, with elucidated examples and consistently using subject terminology correctly.
	
	4
	
	Evaluation (Audio/ Video Recording


	Learner declaration

	I certify that the work submitted for this assignment is my own. I have clearly referenced any sources used in the work. I understand that false declaration is a form of malpractice.

Learner signature: 
                                                                    Date: 
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	Purpose of this assignment: Fulfil criteria for…
Fulfil criteria for: UNIT 30: 

P1/ M1/ D1         P2/M2/D2
    P3/M3/D3       P4/M4/D4       

	Scenario:
This assignment is intended to develop and extend your knowledge of how you can successfully raise awareness of an issue, promote a product or offer a service through the form of a Television Advertisement. 
You have been tasked with creating a product that is suitable to a Hong Kong local or visiting audience.
The product or service must be suited to the lifestyles of local Hong Kong citizens or visitor. Attention must be given to their needs and unique daily lives. 

	Task 1 –Advert Commentary (P1, M1, D1)
You should have by this point gathered enough information surrounding the various different advertisement structures, styles and techniques used within them. Your task will be to create an advertising commentary. Your video commentary should introduce the viewer to the world of Television Advertisements and their function within society. 

You will select a diverse range of advertisements to comment on. You are to discuss in detail the use of structure, style and techniques in each of your chosen advertising examples. Advantages and disadvantages should be spoken about. You should aim for a minimum of five examples to ensure you cover each structure. Information should be provided on both the preproduction and postproduction elements.
During your commentary you must be sure to identify and discuss the following topics:

· Advertising forms or structures

· Advertising styles or techniques

· Product characteristics

· Audience information

· Regulations
· Advertising Research
Both your video and script will be handed in as part of your evidence. Attention must be given to the use of proper terminology. 
The following are examples of each advert form.

· Realist narrative
https://www.youtube.com/watch?v=pRPMdY6hg50 
· Anti-realist narrative
https://www.youtube.com/watch?v=BNbMvlPc_7U
· Animation 
https://www.youtube.com/watch?v=fLCEd8xk1BE 
· Documentary 
https://www.youtube.com/watch?v=qEt7f5_qGGw 
· Talking heads 
https://www.youtube.com/watch?v=ZD4jv21GjrM 
· Stand alone
https://youtu.be/S4tFzuFGUOI
· Series (You will need to add at least 3 examples of a series)
https://www.youtube.com/watch?v=mUCODUvKbzE&list=PL27E01FF1BD50D762 
Due: 23/10/2017


	Task 2 – Pre-production Pitch (P2, M2, D2)
You have been tasked with creating an advert campaign for use around the Hong Kong community.
You are to produce and develop potential ideas for a television advertisement. You will pitch final ideas to the class, video record your final plan, or submit a written proposal.
During the first stage of planning for the advertisement you must log your progress. All initial drawings, concepts, sketches, brainstorms and other research notes must be recorded in a presentable fashion.

Once you have selected a final idea for your advertisement you will prepare for your pitch presentation, video recording or written proposal. Reflection of how you generated your final idea must be evident throughout these and all relevant details and concepts should be included in a preproduction log.
Most of the preproduction elements should be included in your pitch. These elements include:

· Treatment 

· Synopsis

· Film Schedule 

· Location Scout

· Production Schedule

· Storyboards

· Casting/ Crew

· Risk Assessments

Your pitch will be recorded and all concept art, diagrams and notes should be perfected for presentation and then submission as evidence of pre-production. 
Due: 13/11/2017

	Task 3 –  Filming Advert (P3, M3, D3) 

Now that you have you have finalised your idea for your advertisement you will need to film it. You should use the documentation from your pitch and preproduction log to guide your filming and editing. 

The final product should be uploaded to your website.
Due: 04/12/2017

	Task 4 –  Evaluation (P4, M4, D4)
You will evaluate your work in order to gauge how successful you were at creating an advert. You may choose to write about your work or record your evaluation verbally. 
You must evaluate all stages of the advertisement creation process. Reference should be made to planning, production and audience feedback.

The following questions should be covered in your evaluation:

· How clearly is your message conveyed?

· How well did you target your audience?

· How well did you plan and prepare?

· How technically competent is your work?

· How effective is your work?

· What changes would you make?

· What was the general response from your audience?
Due: 08/12/2017

	Evidence checklist

	[Summarise evidence required, e.g. ‘leaflet’, ‘presentation notes’ etc.]
	[tick boxes]

	Five advert commentaries at least with script copies. 
	

	Concept Art
	

	Ideas for advert
	

	Mood-boards for advert
	

	Research notes
	

	Brain Storms
	

	Audio Recordings
	

	Production Log
	

	Shooting Schedule
	

	Pitch Presentation Notes
	

	Focus Group
	

	Website Uploads
	

	Final evaluation (written or recorded)
	


